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1. Why Your Business Should Blog 
Blogs are the most influential commodities on the internet. They have become a first stop for 
many customers and businesses when trying to find information on any particular subject. 

According to the Social Media Examiner, blogs are considered a reliable source of 
information, more so than social networks, by the general public. 

Other reasons your business should blog regularly are: 

• Modern businesses blog and people know this
• It looks professional
• It keeps customers updated 
• It improves your social media presence
• It’s cost effective
• It improves your ranking on Google 
• It increases website views
• It shows that you are knowledgeable 

2. Editorial Calendar 
In order to run a blog effectively the first step is to create an editorial calendar. This calendar 
plans your blog posts ahead, so if you are stuck for time you have something mentally 
prepared in advance. 

What is included in an editorial calendar varies from company to company, however we keep 
things simple by including just five headings. 

See below for an example. 

DaTe TopIc KEYWOrd NoTes sTaTus

The date to be 
published

The topic of the 
blog post

The Focus 
Keyword or 
phrase you want 
to target on 
Search Engines

Any notes to 
prompt your 
memory when 
writing the blog 

Whether it’s 
been drafted, 
scheduled or 
published. 



Steps for using your editorial calendar 

1. Create your template in Excel.

2. Fill in your headings.

3. Brainstorm a list of blog topics.

4. Keep your Keyword list in mind.

5. Fill in the dates you will publish.

6. Correspond a topic and keyword 
with each date.

7. Make any notes you need to remind 
yourself of what you were thinking 
when you came up with the idea.

8. Set a reminder in your email 
calendar every Monday to remind 
you to check the editorial calendar. 

9. Set a reminder on the day you 
intend to right blogs.

10. Refill the calendar with new blog 
ideas every month.

3. Writing a blog and the Structure of a blog
The structure of a blog is important for the reader and for Google. If Google finds it difficult to 
read, it assumes a person will as well, therefore your blog post will get a low rank on Google. 
Here are some things to remember when writing your blog:

• It should be interesting 
• Well worded 
• Written for the audience
• Include headings 
• Don’t overuse keywords
• Include a call to action (explained later) 
• always write with a purpose 
• Don’t sell in your blog post, advise 
• Keep a conversational tone, don’t get too formal

keyword

CTA

WWW

Blog

Social
Media

SEO

Professional



How to structure a blog best.

This is your Blog Title - it includes your Keywords.

This is a Heading 1 (H1) - it should introduce your topic using 
your keyword.
This is paragraph text. It will be used throughout your blog post; you can bold keywords 
for emphasis. You want to use your keywords throughout, but not too much as Google 
doesn’t like that. Once or twice every paragraph is enough. The first paragraph should make 
it immediately clear what you are talking about. News and event blog posts should include 
the 5W and 1H in the first paragraph – this means who, what, where, when, why and how.

This is a Heading 2 (H2) - it’s used for each new point in your blog.

You should be using a new heading for every point so that your blog post is easy to read 
and easy to scan. Try and include a relevant keyword in each heading if you can.

This is your sign off paragraph. Here you emphasise the main point of your blog post. It is 
in bolded text because you want it to be clear to people who just want to scan your post, 
and so that it is differentiated from your final point. 

This is your call to action (CTA), the most important part of your blog post. This is where a reader 
should perform the action you want them to take after reading your blog post. Examples include, 
downloading a document, contacting the company, liking the company Facebook page. The CTA 
should be relevant to the rest of the text. “If you are interested in learning more about…”. It can 
include a noticeable ‘Click here’ graphic, or simply include a link in the text. 

This is an image, it’s either the width of your blog text (more or less) or 
goes to left or right with the text wrapped around it



4. using Yoast seo 
Emarkable recommends using the Yoast SEO Wordpress plugin for websites, particularly for 
blogging. 

What Yoast Does
This handy plugin allows you to focus the content on one Keyword. You can then edit how 
your website or blog post appears on a Google search Results page, which can improve its 
chances of ranking well. 

It will tell you if you have gone over the suggested word count, so you know that it will be 
perfect. 

It also analyses your blog post to ensure that it is written to Google’s standards, which will 
improve your position in a search. 
It uses a traffic light system – Red = bad,  Yellow = ok,  Green = good.



5. The Golden Rules of Blogging 
When in doubt, follow these golden rules that will see you easing into business blogging success. 

• Read other blogs from your industry.

• Write like a blogger – keep it conversational.

• Don’t blog for the sake of it – every blog post has a purpose.

• provide useful content.

• Know your audience.

• stop talking about yourself.

• Keep tuned into your industry.

• Be organised.

• commit to a schedule.

• Define your keywords.

• avoid clickbait headlines.

• promote your blog on social media.

• evaluate how you’re blogging regularly.

• If you’re struggling to write content, hire someone to do it.

• Write when you’re inspired.

• Blog regularly.

          

To learn more about how Blogging can help your business succeed. 

Contact emarkable for a free consultation.
www.emarkable.ie  |  T: 01 808 1301  |  e: info@emarkable.ie   


